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AGENDA

GIG HARBOR ARTS COMMISSION MEETING
Wednesday, October 12, 2022 - 10:00 a.m.
Virtual Meeting

Virtual Meeting Link: https://usO6web.zoom.us/j/97936452399
Call-in: (253) 215-8782 Meeting ID: 979 3645 2399

CALL TO ORDER /ROLL CALL
APPROVAL OF MINUTES: Minutes of September 14, 2022
DISCUSSION ITEMS:

1. Arts Commission 2023-24 Work Plan and Budget
COMMISSIONER REPORTS & COMMENTS
PUBLIC COMMENT
ADJOURN

Next Regular Meeting: November 9, 2022

This meeting may also be viewed live in the Executive Conference Room at the Civic Center
3510 Grandview Street - 2" Floor, Gig Harbor, WA 98335
All participants will be engaging in the meeting via Zoom


https://us06web.zoom.us/j/97936452399

MINUTES
GIG HARBOR ARTS COMMISSION MEETING
Wednesday, September 14, 2022 - 10:00 a.m.
Virtual Meeting

CALL TO ORDER / ROLL CALL: Chair Charlee Glock-Jackson called the meeting to
order at 10:00 a.m. Commissioners Robin Avni, Colette Smith, Jennifer Beard, and
Sonja Johnson were present. Commissioners Lynn Stevenson and Daniel Bozich were
excused.

APPROVAL OF MINUTES: The minutes of the meeting of August 17 were unanimously
approved.

DISCUSSION ITEMS: The Commission reviewed and discussed the two proposals
received for the Harborview/Stinson Sidewalk Art Project.

MOTION: Move to accept the proposal submitted by Judith and Daniel Caldwell
(Johnson/Avni).
VOTE: Unanimously approved.

Judith and Daniel Caldwell thanked the Commission and answered several clarifying
guestions.

Vice Chair Avni provided an overview of the updated draft work plan and budget items
and asked for Commission feedback.

COMMISSIONER COMMENTS: Commissioners reported on arts events happening
around the area.

ADJOURN: The meeting adjourned at 11:01 a.m.

Ay Mharend

Tiffany Alimént
Assistant City Clerk
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Qmﬂ:ﬁ Arts Commission Work Plan 2023-2024

CREATIVE + ACTION ITEMS
ECONOMIC . . . L -
e To convene and host an open meeting of community arts and culture groups, businesses, and civic organizations.
VITALITY Including but not limited to the Gig Harbor Film Festival, Peninsula Art League, Gig Harbor Peninsula Civic Orchestra,
the Gig Harbor Literary Society, the Gig Harbor Arts Center Alliance; Peninsula Hands-on Art, the Harbor History
Museum, the Gig Harbor BoatShop, the Downtown Waterfront Alliance, Rotary, Kiwanis, Ocean5, Heritage Distilling,
local art galleries, etc.
e To engage with the Gig Harbor Marketing + Tourism on the Gig Harbor mural project.
e To call for submissions, evaluate proposals, and award funding via the Creative Endeavors Grant. The Creative
Endeavor Grant program began in 2019 with the goal of supporting individual citizen projects, as well as arts and
cultural organizations events that provide artistic, cultural, and creative experiences for the Gig Harbor community.
All events must be open and accessible to everyone, regardless of their ability to pay.
e Establish scope, timing and focus for a bi-annual community and business survey in relations to arts and culture; build
on the baseline results established by the Gig Harbor Arts + Culture survey from 2018.
PUBLIC ARTS + ACTION ITEMS
COMMUNITY e  Participate in master planning for Crescent Creek with Gig Harbor Parks Division.
DESIGN e Continue to add carvings to the Harbor Arbor Art project.
e To advocate for 1% of the building costs for new construction in Gig Harbor be dedicated to public art designed for
the project.
e To create an art inventory and maintenance assessment of existing public art owned by the City of Gig Harbor.
EDUCATION + ACTION ITEMS
ENGAGEMENT e Identify potential partnerships for venues and creative offerings for the community.
e Tour the 19 works of arts from the Washington State Art Collection currently displayed in our schools.
e Become familiar with ArtsWA Arts in Education programming available for students from PreK-12th grade.
e Continue to explore potential for highlighting the Gig Harbor official song at community events; educate public about
the song.
SPACES + PLACES | ACTION ITEMS
e  Be active participants in the Crescent Creek master planning process in relation to the planning for the Masonic Hall.
CULTURE + ACTION ITEMS
HERITAGE

e Explore potential to collaborate with the Downtown Waterfront Alliance on light pole banners art.
e To engage with the Gig Harbor Marketing + Tourism on the Gig Harbor mural project.

Commission Members: Charlee Glock-Jackson (Chair), Robin Avni (Vice Chair), Lynn Stevenson, Colette Smith, Jennifer Beard, Daniel Bozich, Sonja Johnson




Gig Harbor Arts Commission Comp Plan Budget
Edited: Jennfer Beard 8/9/22
Edited: Robin Auni B/17/22 along with Ats Commission oard Members
Edited: GHAC 8/17/22
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